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Preserving Emotion and Culture: Translation Strategies in Songs and
Movies

Ting-Zhen Lin®, Pei-Xuan Wu, Wen-Hao Cai, Jia-Wei Wang, Jia-Chen Sun
Abstract

This study explores the strategies used to preserve emotion and cultural meaning
when translating songs and movies. Translation plays a vital role in sharing media across
different cultures, but it is often difficult to keep the original feeling and context. The
research aims to answer how translators can maintain these elements while ensuring the
final work is clear and natural for a new audience.

A review of existing literature and case studies shows that song translation requires
a balance between meaning, rhythm, and emotional depth. For example, translators often
change lines to fit the music's melody and rhyme. In movie translation, the challenge
involves managing cultural jokes and ensuring subtitles are readable and concise. The
methodology of this study includes a comparative analysis of popular songs like "Blue
and White Porcelain" and movies such as Everything Everywhere All at Once.

The findings indicate that song and movie translation require different approaches.
Song translation prioritizes rhyme and emotion, while movie translation focuses on
natural dialogue and viewer comprehension. In conclusion, successful translation must
consider language, emotion, and culture to help audiences truly understand and feel the
original work. Future translations should continue to focus on these three core elements.

Keywords: Song Translation, Movie Translation, Emotion, Cultural Preservation,
Translation Strategies

* Corresponding Author: Ting-Zhen Lin, Student, Department of Applied Foreign Languages, Ling Tung
University.

Pei-Xuan Wu, Wen-Hao Cai, Jia-Wei Wang, Jia-Chen Sun: Students, Department of Applied Foreign
Languages, Ling Tung University.



Exploring the Pedagogical Implication of Gemini Storybook Design
in Taiwanese EFL Colleges

B g

Abstract

This exploratory qualitative study investigates the feasibility of utilizing
Gemini's storybook design function to enhance English reading motivation among
Taiwanese EFL college learners. Grounded in constructivist learning theory and
self-determination theory, the study examines how Al-mediated learner autonomy
influences engagement in reading tasks. Five participants, including four EFL college
students and one EFL instructor, first received training on the affordances of the
Gemini storybook tool. They were then invited to independently select topics of
interest and generate personalized storybooks by specifying parameters such as
language proficiency, syntactic complexity, lexical difficulty, visual design, and text
length.

Following the self-directed reading task, semi-structured interviews were
conducted to explore participants' perceptions. The findings indicate that all
participants perceived the activity as novel, engaging, and intrinsically motivating.
Learners emphasized the value of autonomy in tailoring both linguistic and visual
elements, which enhanced readability and reduced anxiety. The instructor participant
acknowledged the pedagogical potential of the task in fostering learner motivation
and autonomy, while also raising concerns about its scalability in larger classroom
settings.

Overall, the findings support the feasibility of integrating Gemini storybook design
into EFL instruction, particularly in small-group or flexible learning contexts, while

highlighting the need for adaptive strategies for broader implementation.

Keywords: Gemini Storybook, learner autonomy, reading motivation, Taiwanese EFL colleges
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Al-Assisted English Learning: Impacts on College students'
Strategies and Anxiety
Lin Sheng-Long'?, Cheng Kai-Ru ,?

Abstract
With the rapid development of artificial intelligence (Al), it has significantly

influenced English Language Learning (ELL), particularly in higher education.
Previous research has mainly focused on learning outcomes, with limited attention to
learning strategies and anxiety. This study investigates the effects of Al-assisted
learning on Taiwanese university students’ learning strategies and anxiety. A
quantitative approach was adopted, involving 70 English majors divided into high (N
=45) and low (N = 25) Al exposure groups. Data were collected through a 32-item
Likert-scale questionnaire and analyzed using independent samples t-tests. Results
showed that the high Al exposure group performed significantly better in technology
use and multimedia strategies, while no significant differences were found in
production and reading strategies. This suggests that Al mainly enhances digital-
related learning behaviors rather than core language strategies. In terms of anxiety, the
high exposure group reported significantly higher levels, contradicting the assumption
that Al reduces anxiety. Overall, Al has a selective impact on learning strategies and
may increase performance-related anxiety. These findings highlight the need for
instructional guidance and suggest future research adopt longitudinal designs and
develop Al-specific strategy scales.

Key words : Al-assisted English language learning, Taiwanese university students,

Learning strategies use, Learning anxiety
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The Efficacy of a BESTEP-oriented English Course on University Students’

Listening and Reading Comprehension

Chih-Che Wang (1 & %f)
Applied Foreign Language Dept., Ling Tung University, Taichung, Taiwan
E-mail: s112018@office365.1tu.edu.tw

Abstract

This study aims to examine the efficacy of a BESTEP (BEST Test of English
Proficiency)-oriented instructional design on university students’ English proficiency.
A nine-week instructional program was conducted and focused on developing listening
and reading comprehension skills through task-based learning and scenario-based
multimodal materials. The participants consisted of 15 undergraduate students from a
private university in central Taiwan. A pretest—posttest design was adopted, and
quantitative analysis was conducted to examine learning outcomes. The results showed
notable improvements in both listening and reading comprehension, with an average
score increase of approximately 5 to 20%. The findings highlight that integrating task-
based instruction with standardized assessment frameworks can effectively strengthen

students’ test-taking abilities in such English proficiency tests.

Keywords : BESTEP (BEST Test of English Proficiency); task-based learning;

scenario-based practice; listening comprehension; reading comprehension



Domestication vs. Foreignization: A Study of Food-Related Terms in
Chinese and English

AT TRLINST S XN

Abstract
Food translation played a crucial role in cross-cultural communication, particularly in
the globalized food and hospitality industry. Because food-related terms were deeply
embedded in culture, history, and local identity, translating them accurately presented
significant challenges. This study investigated the application of domestication and
foreignization strategies in the translation of food-related terms between Chinese and
English. Grounded in Venuti’s translation theory, this research examined how different
strategies influenced reader comprehension, cultural perception, and acceptance. A
qualitative textual analysis is conducted using menu items and food terms commonly
found in Chinese-English translations, with particular attention to sound-based
(phonetic) and sense-based (semantic) translation methods. The findings indicated that
domestication enhanced readability and accessibility for target readers, while
foreignization effectively preserved cultural authenticity and introduced cultural
uniqueness. However, the exclusive use of either strategy may lead to loss of meaning
or reduced clarity. Therefore, this study argued that a blended approach combining
domestication and foreignization was often the most effective strategy in food
translation. The results offered pedagogical and practical implications for translators,
educators, and professionals engaged in culinary translation and intercultural

communication.

Keywords : food translation, domestication, foreignization, cultural translation, menu

translation
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Domestication vs. Foreignization in Film Title Translation
Tsai, Hsin-Yu'?, Liao, Tzu-Han?, Chen, Yu-Han?

Abstract This study examines two major translation strategies, domestication and
foreignization, in film title translation. The purpose of the study is to explore how these
strategies shape audience understanding and cultural perception. The study asks three
research questions: (1) How is domestication used in film title translation? (2) How is
foreignization used in film title translation? and (3) What effects do these two strategies
have on audience reception? Previous studies have shown that domestication makes the
translated text more familiar and natural for local readers, while foreignization keeps
source-culture elements and highlights cultural difference. This study used a qualitative
method to analyze ten film titles presented in the conference slides, such as Frozen,
Inside Out, Titanic, and Harry Potter. The titles were grouped by translation strategy and
examined from language and culture perspectives. The results show that domestication
often adds emotional meaning, idiom-like wording, or local expressions to make titles
easier to understand and more attractive to target audiences. Foreignization, however,
often uses direct translation or transliteration to preserve the original meaning and foreign
cultural flavor. The major finding is that neither strategy is always better. The best choice
depends on the purpose of translation and the needs of the target audience. In many cases,
a balanced use of both strategies may lead to clearer communication and richer cultural
understanding.

Keywords: domestication, foreignization, translation strategies, film titles

1 Student, Department of Applied Foreign Languages, Ling Tung University.
2 Student, Department of Applied Foreign Languages, Ling Tung University.
3 Student, Department of Applied Foreign Languages, Ling Tung University.

a Corresponding author, E-mail: t0968733186@gmail.com
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Localization Challenges: Comparing Game and Film Titles in China
and Taiwan

Po-Yen Chou', Hsiang-Yun Weng'*, Yi-Ting Liu’
Abstract

This study aims to explore localization differences in game and film titles between
China and Taiwan. It focuses on how language, culture, and market needs influence
translation choices. The research addresses two main questions: (1) Why do China and
Taiwan have different titles for the same media? and (2) What factors affect these
differences?

Previous research shows that localization is not only translation but also cultural
adaptation. It helps make content more natural and easier for local audiences to understand.
Factors such as cultural expectations, marketing strategies, and censorship are important in
shaping translation choices.

This study adopts a qualitative method by comparing selected game and film titles in
English, Taiwan Chinese, and China Chinese. Several well-known examples are analyzed
to identify patterns and differences.

The results show that game titles in both regions are mostly similar, with only small
differences in writing style. However, film titles show greater differences. Taiwan tends to
keep titles closer to the original meaning, while China prefers more descriptive and market-
oriented titles.

The findings suggest that localization is influenced by cultural context, audience
needs, and business goals. There is no single correct translation, as different strategies
help each region connect better with its audience.

Keywords: localization, translation, culture, media titles

! Students, Department of Applied Foreign Languages, Ling Tung University.
* Corresponding author: Hsiang-Yun Weng
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Literal vs. Semantic Translation: Strategies in Formal Political Settings

Jui-Chieh Wu'A, Li-Yang Hsu?, Jun-Hua Zhang?, and Yun-Li Hsieh*

Department of Applied Foreign Languages, Ling Tung University, Taiwan

Abstract

This study explores the differences between literal translation and semantic translation in
political speeches. The purpose of this study is to understand how these two translation
strategies affect meaning, tone, and audience understanding. The study asks two research
questions: (1) How do literal and semantic translation differ in meaning and tone? (2)
How do they influence the speaker’s intention and audience interpretation?

Previous studies show that translation is not only about language but also about
communication and culture. Literal translation focuses on keeping the original words,
while semantic translation focuses on meaning and readability.

This study uses three excerpts from political speeches. Literal translations are produced
by ChatGPT, and semantic translations are taken from news media. The data are analyzed
by comparing meaning, tone, and persuasive effect.

The results show that literal translation follows the original text closely but may lose
some emotional meaning and persuasive power. In contrast, semantic translation makes
the message clearer and easier to understand, but it may change some original wording.

The major finding is that translation strategy plays an important role in how people
understand political messages. This study suggests that semantic translation is more
effective for general readers, while literal translation is useful for accuracy.

Keywords: literal translation, semantic translation, political speeches, translation
strategies, audience interpretation
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Comparative Analysis of Cultural Lexical Translation Competence Gemini vs.
ChatGPT

Abstract
Gu, Ming-Hongx Lin, Hsin-Yi2 Lin, Jung-Shan3 Chen, Chiao-En*

This study explores how artificial intelligence (Al) tools support the learning of cultural
slang in English as a Foreign Language (EFL) contexts. The purpose of this study is to
understand the role of Al in helping students learn informal and culture-based language.
The research addresses three questions: (1) How do Al tools help students understand
cultural slang? (2) What are students’ attitudes toward using Al tools? and (3) What
challenges do students face when using these tools?

Previous studies show that slang is difficult to learn because it is informal, context-based,
and often missing from textbooks. Other research suggests that Al can improve learning
by providing quick feedback and useful examples.

This study uses a mixed-method approach. Data were collected through questionnaires
and short interviews with university students from the Department of Applied Foreign
Languages. The results show that Al tools help students understand meanings and usage
more clearly. Many students think Al examples are easy to understand and helpful.
However, some students feel that Al explanations are sometimes too general and lack
cultural detail.

The findings suggest that Al is a useful learning tool, but it should be combined with
teacher support. This study shows that combining technology and teaching can improve
EFL learning outcomes.

Keywords: Artificial Intelligence, EFL learning, cultural slang, language education

1Department of Applied Foreign Languages, Ling Tung University of Science and
Technology, Taiwan

2Department of Applied Foreign Languages, Ling Tung University of Science and
Technology, Taiwan

3Department of Applied Foreign Languages, Ling Tung University of Science and
Technology, Taiwan

4 Department of Applied Foreign Languages, Ling Tung University of Science and
Technology, Taiwan
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Multimodal Translation on Social Media

Chu Li Valeria Yen; Li Hsing Yun; Lin zhi yu; Huang Yong Yi

Abstract

This study explores how multimodal translation is used on social media and how it
affects meaning and emotional impact. The purpose of the study is to understand how
translation strategies can either lose or maintain the original feeling of a message when
text, images, and tone are combined. The research addresses the following questions: (1)
How do translation strategies influence emotional meaning in social media posts? (2)
How do multimodal elements such as images, emojis, and layout affect translation
quality?

Previous studies suggest that translation is not only about words, but also about culture,
tone, and visual elements. Multimodal translation includes different modes like text,
images, and symbols, which work together to create meaning. However, machine
translation often fails to preserve the intended mood.

This study uses a qualitative research method. Data were collected from social media
platforms such as Facebook, Instagram, and X (Twitter). Various types of posts,
including sports news, influencer marketing, and promotional content, were analyzed in
English, Spanish, and Chinese. The study focused on purpose, tone, and translation
strategies.

The results show that translations that adapt tone and use local expressions are more
effective in preserving meaning and emotion. Multimodal elements, such as pictures and
emojis, also play an important role in maintaining the original message. The major
finding is that balancing accuracy and emotional expression is the most effective strategy
for multimodal translation.

Keywords.: multimodal translation, social media, translation strategies, emotional impact

15



Oral Interpreting in AI Generation
Abstract

Chien Wei-Chen, Du Yi-Wei, Chen Jun-Xi
Ling Tung University

This study explores the role of artificial intelligence (Al), especially machine translation (MT), in
oral interpreting. The purpose of the study is to examine how Al technologies influence
interpreting practices and training. The main research questions are: (1) How does MT support or
change traditional interpreting modes? (2) What are the advantages and limitations of Al in
interpreting? (3) How can MT be used in interpreter education?

Previous studies show that interpreting includes consecutive, simultaneous, and sight translation,
each with different skills and challenges. Recent literature also suggests that neural machine
translation focuses on meaning rather than word-by-word translation, which improves
communication speed but may reduce accuracy in cultural context.

This study uses a qualitative method by analyzing presentation content and examples of Al tools
such as Google Translate and Microsoft Translator. It also reviews how MT is applied in
education and real-life situations.

The results show that MT is fast, low-cost, and useful for basic understanding, but it still has
problems with accuracy and cultural meaning. In addition, MT supports learning by helping

students compare translations and edit errors.

In conclusion, Al does not replace interpreters but works as a supportive tool. The findings
suggest that combining human skills with Al can improve interpreting efficiency and education.

Note. Authors' Chinese names: g, F-ZHE, EEEIE
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Enhancing EFL Speaking Fluency through Asynchronous Video
Tasks: A Padlet-Based Classroom Study

Abstract
Increasing speaking ability remains a considerable for English as a Foreign Language
(EFL) learners, and unfortunately this is especially true when classroom time is
limited weekly and students can be too nervous to try at times. In this project I
investigated the usefulness of asynchronous video recording tasks, through platforms
such as Padlet, to help students improve speaking ability and lower anxiety among

Taiwanese university students.

Participants include students in university classes where they complete weekly
speaking tasks by recording short videos and uploading them to Padlet or to the class
instructor through the school messaging system. The speaking activities that were given

matched course themes and encouraged repeated practice before posting.

Research and findings to date in Computer-Assisted Language Learning (CALL) and
computer-mediated communication (CMC) suggest that asynchronous activities can be
helpful for learners’ oral fluency and confidence. Studies have shown that providing
learners with opportunities to record and re-record their speech allows for increased
self-monitoring, and results in learners giving greater self-attention to what they say,
and greater and more accurate language production. These activities also, since they are
lower in pressure, free students to express themselves without the tension usually
experienced in the classroom. These experiences, as well as the many findings
supporting them in CALL and CMC literature, offer a helpful way of giving students a

low-anxiety, less stressful way to increase their English-speaking ability.

Keywords

Asynchronous learning, Speaking fluency, EFL learners, Computer-assisted

language learning (CALL),
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Representations of Japanese Immigrant Villages in Taeko Marui’s
“Behind the War”: A Focus on Shikano Village

Eisuke Noguchi

# &
This study examines the characteristics of Japanese immigrant villages in the late
period of Japanese rule in Taiwan, as depicted in Tacko Marui’s essay collection
“Behind the War (Tatakai no Kage ni)”. Regarding the relationship between the
Pacific War and immigrant villages, Chang points out that government-run villages
were incorporated into the Office of the Governor-General of Taiwan’s “home front
policy.” Meanwhile, although there are plenty of studies on representations of
immigrant villages in literary works—particularly those focusing on Hayao Hamada’s
“Southern Immigrant Village (Nanpou Imminmura)"—most of them tend to
concentrate on textual or author-centered analyses, with relatively few attempts to
connect such representations to the actual conditions of the lives of Japanese
immigrants.

Therefore, this study focuses on the descriptions of Japanese immigrant villages
in "Behind the war", with particular attention to Shikano Village, a privately operated
immigrant village. By comparing Marui’s account as a female writer with
male-authored representations of immigrant villages, this study aims to clarify their
differences and to propose a new perspective for research on the history of Japanese
immigrants in Taiwan during the Japanese colonial period.

Keywords : Taeko Marui, Behind the War (Tatakai no Kage ni), Shikano Village
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Stylistic Translation in News Reports vs Advertisement
Abstract
Hsu, Shu-Han'; Yang, Hsing-En**; Wen, Pei-Cen?®; Wei, Li-Ling*

This study explores stylistic translation strategies in news reports and advertisements,
focusing on how language use changes according to communicative purpose. The
research aims to answer two questions: (1) How do translation strategies differ between
news and advertising texts? and (2) How do tone and word choice influence translation
outcomes? Previous studies suggest that translation should not only convey meaning but
also reflect style, tone, and audience expectations. News translation emphasizes accuracy
and objectivity, while advertising translation focuses on persuasion and emotional appeal.

This study adopts a qualitative comparative method. Sample texts related to
environmental issues, psychological topics, and gender equality were selected from both
news reports and advertisements. The analysis examines tone, vocabulary, and translation
strategies used in each text type.

The results show clear differences between the two genres. News texts use formal,
neutral language and apply literal or faithful translation strategies to preserve factual
meaning. In contrast, advertisements use emotional, creative, and persuasive language,
often adopting free or adaptive translation strategies. The findings suggest that effective
translation depends on aligning language choices with the communicative purpose of the
text.

This study highlights the importance of stylistic awareness in translation and provides
practical insights for learners and translators working across different text types.

Keywords: stylistic translation, news translation, advertising translation, translation
strategies

! Department of Applied Foreign Languages, Ling Tung University of Science and Technology, Taiwan
2 Department of Applied Foreign Languages, Ling Tung University of Science and Technology, Taiwan
3 Department of Applied Foreign Languages, Ling Tung University of Science and Technology, Taiwan
4 Department of Applied Foreign Languages, Ling Tung University of Science and Technology, Taiwan
* Corresponding author: Yang, Hsing-En
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Skopos Theory in Practice: Translating Advertising Slogans and Medicine Names
Hu, Xiao-Wei'*; Wang, Zhi-Hong"; Xie, Yi-Qin'; Wang, Jue'; Li, Peng-Jie'

'Department of Applied Foreign Languages, Ling Tung University

Abstract

This study explores the application of Skopos Theory in the translation of
advertising slogans and medicine names. Proposed by Hans Vermeer, Skopos Theory
argues that translation choices should be guided by the intended purpose of the target text
rather than strict linguistic equivalence. The research focuses on two main questions: how
translation strategies differ between persuasive and informative texts, and which specific
methods achieve the best communicative results for target audiences.

The methodology involves a comparative analysis of global brands like McDonald’s
and Nike, alongside pharmaceutical products such as Panadol and Strepsils. A review of
the literature shows that Skopos Theory relies on three core rules: the Skopos rule, the
Coherence rule, and the Fidelity rule. These rules prioritize the function of the text within
the target culture, even if it requires deviating from the source.

The research findings show that advertising translation uses "divergent creativity" to
evoke emotion and cultural resonance. In contrast, medicine translation requires
"convergent creativity," prioritizing safety and semantic transparency. For example, the
translation of "Panadol" as "/ HH " (must relieve pain) demonstrates high-density
linguistic engineering. In conclusion, the study proves that successful translation is a
strategic process that balances brand consistency with functional clarity to meet the
specific needs of the audience.

Keywords: Skopos Theory, translation strategies, advertising slogans, medicine names,
functional poetics.

Corresponding Author: Hu, Xiao-Wei (Email: your email@example.com)
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The Use of Specific Macro Skills to Improve Informative Presentation
Skills

Abstract

Learners typically aim to increase the “value of their cultural capital” (Norton,
2013, p. 3; cited in Brown & Lee, 2015, p. 77). Therefore, motivation, engaging content,
and encouragement are key factors influencing students’ academic success. Specifically,
this quantitative study examines the oral presentation of Taiwanese college students. The
teacher-researcher focuses on five macro skills to help students improve their professional
presentation abilities: cohesive devices, communicative functions, appropriacy, links and
connections, and non-verbal communication (Brown & Lee, 2015, p. 352). The researcher
used the SPSS paired t-test to identify areas where students performed well and areas that
needed improvement. During the midterm exam, participants gave an oral presentation
on the catalogue they created for their favorite product. The presentation lasted 5 minutes,
and each student had to speak for at least 1 minute. After the midterm, reliability analysis
in SPSS showed that “appropriacy” and “non-verbal communication” macro skills had
the lowest mean scores. Following the final exam, the paired t-test results indicated
whether teaching these two macro skills had a positive or negative impact on students’
oral presentation skills. This article expands existing research on presentation skills and
self-development to help college students enhance their performance and succeed in their
future careers.

Keywords: Macro skills, paired t-test, informative, oral presentations, performance
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